WHY INSURANCE COMPANIES ARE
PRIORITISING THEIR KNOWLEDGE STRATEGY

‘ ININ3A

$1.3

Trillion

of customers of of insurance
switched their respondents companies
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KNOWLEDGE EVERYWHERE, AS A SINGLE SOURCE OF TRUTH, DRIVES EFFIGIENCIES
AND ROI, OFTEN RESULTING IN MILLIONS OF POUNDS WORTH OF BENEFIT

due to fast, accurate, due to easy access due to knowledge delivering
contextual retrieval of knowledge to information great self-service experience

39% 35%
reduction in agent ﬁ

time-to-answer
due to knowledge for new agents

automation

o £

A

almost 5% year on

it is imperative for year”. the
insurers to keep their technology integrated service and complete
environments updated to retain information consumers expect”.

their end users”.
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