KNOWLEDGE AUTOMATION FOR
A SMOOTH CUSTOMER JOURNEY
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“& BMW IMPLEMENTED TRANSVERSAL'S PRESCIENCE TO PROVIDE
h A CUSTOMER SERVICE EXPERIENGCE THAT BEFITS THE VALUE
‘ AND REPUTATION OF ITS BRAND.

COUNTRIES BMW
OPERATES ACROSS.
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AVERAGE TIME TAKEN TO RESEARCH
MODELS, CHOOSE AND

COMPLETE PURCHASE.
Autotrader survey. ENTIRELY
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AFTERSALES

AUTOMOTIVE SALES ARE
HIGH VALUE. CUSTOMERS
EXPECT SERVICE TO BE
COMMENSURATE WITH
THEIR OUTLAY.

SERVIGE AND SPEGIFIGATIUN
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AGENTS AND SALESPEOPLE NEED
ACGURATE ANSWERS READYTO
LI ’ HAND, AND NEED TO STAY ON-HAND
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INDUSTRY DEVELOPMENTS.
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Find out more

Verint Transversal is the leading provider of knowledge solutions. Our focus is to connect
people with knowledge, ensuring customers, employees and contact centre agents alike can
find the right answer every time they need it. Our solutions are designed to help improve
agent efficiencies in contact centres, deliver exceptional experiences in online self-service

and increase business performance through employees and business partners.
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connecting people to knowledge




